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Feelings count:

Measuring children’s subjective well-being for charities and funders
A paper by Camilla Nevill, New Philanthropy Capital

There is growing demand for charities to measure, manage and communicate their impact. Improving well-being is at the heart of what charities do, yet there has previously been no measure that meets this need. NPC has therefore developed a questionnaire to measure seven aspects of 11 to 16 year olds’ subjective well-being. The well-being tool is designed to fill a much needed measurement gap and help charities demonstrate their worth, attract funding, learn and improve. 

Drawing on existing research and consultation with experts NPC designed a 41 question tool to measure seven aspects of well-being relevant to the work of charities:

· self-esteem;

· emotional well-being;

· resilience;

· friendships;

· family relationships;

· satisfaction with school; and

· local community.

The questionnaire was piloted with five children’s charities providing interventions of varying breadth and depth in 12 schools and with 800 children. 
The questionnaire has good face and predictive validity. All seven scales have a Cronbach’s Alpha and test-retest reliability of close to 0.7 or higher. The questionnaire is sensitive to change with a range of interventions including counselling, anti-bullying workshops, outward bound courses and support for young carers. The effect size of the change between baseline and follow-up ranged from 0.2 to over 0.8. The results demonstrated the questionnaires’ capacity to help charities prove success, learn and improve.

This paper will discuss these results and the challenges for charities wanting to measure children’s subjective well-being. The interim findings from the pilots were published in the July 2009 report Feelings count. NPC is now turning the questionnaire into an online tool that will be available from January 2011. We hope it will become one of the best recognised methods for charities to measure subjective outcomes effectively; ultimately ensuring maximum benefit for the people charities work with.

