Brands consumption, children's well-being and experience of social exclusion
Children lives have been transformed in the past century; incomes of families have increased and attitudes trough childhood has changed, new products have been developed and commercial pressures on children and their families have grown. These growing pressures have various effects on children respectively of their developmental phase, and might have broad effect on children's life, such as influence on child's health or the creation of materialistic perspective. 

Moreover, commercial pressures add to the difficulties of families living in or close to poverty. Some suggest children in families can not afford the brands their peer group pressure them to buy might be socially excluded (Middleton, 1994; Ridge, 2003). For parents, particularly poor parents, concern about their child's social place might lead to a situation where the commercial pressures become irresistible, and thus their expenses increase, and the result is more poverty.
The aim of the study was to understand how the growing pressures to buy specific brands might affect child's subjective well-being in terms of participation in social activities and social feeling as part of social exclusion.

The study sample included 204 youth from 4 different Israeli cities in the age of 13-15, that have been requited during their after school activities. They have been asked to fill questionnaires regarding their brand's consumption habits, their attitudes trough brands, as well as their participation in different social activities, school belongingness and social feeling, as measures of social-exclusion. Demographic characteristics regarding their religious identity as well as socio-economical background were referred to as well.

The data analysis that included different correlations and liner regression models, examined the relations between the consumption measures and the social participation measures. This analysis, point on a connection that might be between the consumption culture and exposure, to the ability to participate fully in the youth's society.
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